Chapter 15

Curriculum Products

Objectives:

1. Construct a curriculum guide.

2. Construct a resource unit.

3. Identify sources of curriculum materials.

Curriculum Products

· Unit plans

· Lesson plans

· Tests

· Curriculum guides 

· Courses of study

· Syllabi

· Resource units

Curriculum guides

· Provides suggestions to teachers for teaching 

· A single course

· A subject area at a particular grade level

· An entire sequence

· An area of interest

· Teaching aid

· Should include

· Instructional goals

· Instructional objectives

· Activities

· Evaluation techniques

· Resources 

· Format

· Comprehensive p. 581

· Introduction

· Instructional goals – related to the school’s curriculum goals

· Instructional objectives – specific performance levels

· Learning activities 

· Evaluation techniques – how to evaluate student achievement

· Resources – include human resources as well as books, equip., etc.

· Sequencing p. 583

· Specify behavioral objectives for each competency area

· Sequencing (cont)

· Indicate at what level

· Code objectives at each level (I-introduced, d-developed, m-mastered, r-reinforced, e-extented)

· Test coding – offers the least flexibility

· Lists objects to be mastered at each level and each period

· Codes each objective

· Used for criterion-referenced and norm-referenced tests

Course of study

· Detailed plan for a single course

· Includes what is to be taught (content)

· Suggestions for how to teach the course

Syllabus 

· An outline of topics to be covered in a single course or grade level

Resource Unit p. 586

A resource unit (source unit) is an arrangement of materials and activities around a particular topic or problem.

· A source of information and ideas

· Provides ideas so teachers can create their own learning unit

· Narrower in scope

· Focuses on a particular topic rather than a course subject area

Sources of curriculum materials

· Curriculum libraries at Universities

· Professional organizations 

· Association for Supervision and Curriculum Development

· Publishing firms

