RADIO FORMAT
MAN
Radio copy must appeal to the mind. Listeners can’t see the sponsor’s product, so your copy must help them visualize it.

WOMAN
You can use different voices …

MAN
You can use music …

MUSIC
“YELLOW ROSE OF TEXAS,” UP AND UNDER

WOMAN
You can use sound effects …

SFX
CLAP OF THUNDER
MAN
(EXCITEDLY) You can ask the announcer to be excited … (WHISPER) or you can use a quiet, intimate style.

WOMAN
(CONVERSATIONALLY) Voices, sound effects and music.  They’re your main tools for building attention in a radio spot.


MAN
(INTERRUPTING) Don’t forget words! Describe the chicken as “finger lickin’ good” … the desserts as “sinfully delicious.”

WOMAN
Sounds good to me. I’m getting hungry already.

MAN
(EXCITEDLY) Me too. Let’s finish up (VOICE MOVES OFF MIC) and go to lunch.

MUSIC
UP AND OUT

